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Unilever, formerly Alberto Culver, recently announced their plans to expand the Jonesboro plant. 
With an investment of $40 million dollars, 125 new jobs will be added to the 400 employee plant.

Unilever purchased Alberto Culver less than a year ago, 
acquiring the $64 million plant in Jonesboro which was 
opened in 2008. The Jonesboro facility currently produces 
personal-care brands such as TRESemmé, Nexxus, 
Motions and St. Ives.

With the expansion will come additional products such as 
Dove, Vaseline, Vaseline Intensive Care, Ponds and Axe 
personal-care products.

“Unilever’s decision to expand in 
Jonesboro less than one year after 
acquiring this plant shows the confidence 
that Jonesboro’s workforce inspires in 
companies,” stated Governor Mike Beebe. 

Mark Young, Chief Executive Officer of Jonesboro Regional 
Chamber of Commerce stated, “We appreciate Unilever’s 
substantial commitment to continued growth in Jonesboro. 
We are proud of Unilever’s growing presence in our area 
and look forward to working together with the company over 
the coming years.”

Robb Vrbicek, supply leader for Unilever said, “The state of Arkansas has been a great business 
partner and we look forward to a successful future here as we embark on this exciting new journey.” 

Unilever To Add 125 New Jobs



Hytrol Conveyor Company, Inc. founder Tom Loberg 
created his first conveyor in 1947 in Wisconsin to 
help a friend move sacks of feed to the second floor 
of his building. In 1962, Loberg through discussions 
with Winthrop Rockefeller and the Arkansas 
Industrial Development Commission, learned about a 
company that had moved to Jonesboro successfully. 
Loberg contacted officials at Colson to review the 
details of their move. With a population of 18,000 
people at the time, Loberg knew that Jonesboro was 
the right place for Hytrol. In only six months, the new 
facility was ready for the Hytrol employees to move 
in and begin manufacturing conveyors. 

With 42 employees at the time of its move to 
Jonesboro, Hytrol has grown to a company of over 
575 employees. In 2012, Hytrol will celebrate its 
fiftieth year in Jonesboro. Along with the growth of 
the company, many things have changed throughout 
the years, and Hytrol has changed right along with 
them. The complexity of conveyors and conveying 
systems has steadily increased while the amount of 
time it takes to design and manufacture them has 
been greatly reduced.

Hytrol has been able to deliver industry best quality 
and lead times for the most comprehensive conveyor 
systems available by implementing Lean principles 
and constant elimination of waste, in both materials 
and processes.

Hytrol conveyor systems touch almost everything 
a consumer can purchase. 
Hytrol conveyors handle 
items such as sporting 
goods, books, apples, 
sodas, auto parts and 
everything in between. 
Their equipment is used 
in the distribution centers 
for several companies that 
have retail stores in the Mall 
at Turtle Creek, as well as 
other Jonesboro branches of 
nationally and internationally 
known companies. 

Gregg Goodner, President of Hytrol Conveyor Company, Inc.

Long time Hytrol employee, 
Boyce Bonham

Hytrol: Fifty Years of Success in Jonesboro
Hytrol’s repeat customer list includes 121 Fortune 
500 companies.

Jonesboro’s workforce has helped Hytrol continue 
to grow. Many employees decide to spend their 
entire career with the company. Hytrol currently has 
thirteen employees who have dedicated forty or 
more years to the company, and many more with 35 
years of service. This is a great example for newer 
employees as they work with Hytrol to find a great fit 
for their career.

“From the customers we serve worldwide, Hytrol 
Conveyor Company is recognized as a world-
class manufacturing facility. The reliability of our 
equipment is ranked #1 in the industry with the 
shortest lead times in the industry. Our on-time 
delivery is unmatched, and through our integration 
partner network we provide local service and support 
that is second to none,” states Gregg Goodner, 
President of Hytrol. 

Goodner concluded, “the differentiating 
factor for our company is the loyalty 
and dedication of our employees 
and integration partners. Hytrol’s 
employees provide the innovation, 
drive, and ingenuity it takes to make 
our customers successful and our 
company great.”
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Jonesboro’s efforts to build a strong workforce 
have been recognized recently by Arkansas 
Business. A recipient of the 2011 City of 
Distinction for Workforce Development in cities 
of over 20,000, Jonesboro has 
invested great time and effort 
to develop a highly skilled, 
knowledge-based workforce that 
attracts new industry, and is the 
foundation for existing industry.

Jonesboro’s workforce 
development strategy 
is comprised of several 
key components, but 
the prevailing principle is that it is 
industry driven, and that it is powered 
by relevant, high quality training.

Cutting edge training that delivers a tangible 
impact is fundamental to any workforce system, 
particularly in today’s rapidly changing, highly 
competitive global economy.  Jonesboro’s solution 
to skills training for industry comes by way of the 
Workforce Training Consortium (WTC), which has 
been a vital component of this area’s economic 
development activities since 1995. An industry 
and education developed employer driven training 
center, the WTC offers a wide range of classes – 
basic through advanced computer skills training, 
welding, APICS Certification Course, LEAN 101, 
and many others.  

ASUN Jonesboro functions as a technical school 
and offers vocational training and certifications 
highly sought by area employers. ASUN 
Jonesboro also responds to the changing needs 
of companies. Prompted by the recruitment 
of Nordex USA, a wind turbine manufacturer, 
the center started a program in Advanced 
Manufacturing, or Mechatronics, This included 
the purchase of state-of-the-art equipment and 

Jonesboro, Arkansas, Recognized as City of Distinction for Workforce Development
instruction in mechanics, electronics, control theory 
and computer science. This advanced curriculum is 
aiding multiple businesses.

As a result of a recent strategic 
planning process initiated by 
the WTC, a new position was 
created to focus on workforce 
development. The Director of 
Workforce Development & Existing 
Industry, housed at the Jonesboro 
Regional Chamber of Commerce, 
works closely with area employers 
to determine current and future 
training needs of local industry and 

designs appropriate programs to fulfill those needs.  

Collaborative relationships between 
business, industry and educators is 
another significant asset of Jonesboro’s 
workforce development model.  

The Jonesboro Regional Chamber of Commerce 
Workforce Development Committee is made up of 
volunteers who include educators, human resource 
managers and other professionals from industrial 
facilities, and business leaders, all of whom work 
tirelessly on the projects supported by the Committee.  
Workforce development begins early and the 
Committee’s programs like Arkansas Scholars, 
Student Recognition, and Jr. Leadership encourage 
smart choices, reward academic excellence, and 
expose youngsters to businesses and career 
options of which they might not otherwise be 
aware.  Committee volunteers often make long-term 
connections with young talent whom they mentor and 
later recruit to their own organizations.

Workforce development efforts are advanced 
by Arkansas State University, a top tier regional 
university located in Jonesboro, and serving almost 
14,000 students. ASU provides an important 
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resource for workforce development and training 
at all levels for both employers and the future 
workforce. At the secondary level, Jonesboro 
is home to the Northeast Arkansas Career & 
Technical Center. The center provides training 
opportunities for high school students who will 
be entering the workforce. They service 13 area 
schools and provide 11 programs of study.

Jonesboro’s industrial community is represented 
by the Existing Industries Association, whose 
meetings include a plant tour, a topic of 
significance to the participants, and a roundtable 

discussion.  The programs offer an opportunity for 
local plant representatives to convene and share best 
practices and new ideas, and encourage a cohesive 
industrial community.

Truly a City of Distinction, Jonesboro’s 
efforts to develop and grow the local 
workforce have proven fruitful by adding 
new industry and expanding existing 
industry.

To read the article in Arkansas Business visit http://
www.arkansasbusiness.com/people_city.asp.

Chairman’s Message

Your interest and 
contribution to 
Jonesboro Unlimited 
is important to 
our economic 
development efforts.  
As new companies are 
recruited to Jonesboro, 
and our existing 
companies expand, 

the economic impact made by the company 
improves business for service providers, as 
well as the retail, medical and educational 
sectors of our community.

In 2010, Jonesboro Unlimited moved to 
tiered levels of membership, which has 
resulted in total contributions of $147,000 for 
2011.  Currently, Jonesboro Unlimited has 90 
members.  

Our goal for 2012 is to increase revenue to 
$200,000 annually and have 140 members.  
It is important that Jonesboro Unlimited 
continues to grow with community and 

business leaders showing their support for economic 
development.  We ask that you promote Jonesboro 
Unlimited among your colleagues and encourage 
participation.  Give me a call anytime to contact 
potential members. I can be reached at 870-930-
3325 or kinboden@jonesborocwl.org.

Your investment in Jonesboro Unlimited is greatly 
appreciated.  We look forward to working with you 
in 2012 to make a positive economic impact on our 
community.

http://www.arkansasbusiness.com/people_city.asp
http://www.arkansasbusiness.com/people_city.asp
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Contact:
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Donna Holt (870) 933-5753
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AVAILABLE BUILDINGS
20,000 to 130,000 
square feet available

Call Mark Young for more information.

Jonesboro Leads in Income Growth

The U.S. Bureau of Economic Analysis recently 
released the 2010 numbers for personal income 
growth. Jonesboro led among all seven of the 
metropolitan areas in Arkansas and was ranked 
25th highest in the nation. Personal Income 
in Jonesboro grew by 5.1 percent from 2009 
while the national average was a growth of 2.9 
percent. 

Personal Income is derived from all sources, 
including earnings, rent, dividends, interest, and 
government transfer receipts, such as Social 
Security and veteran benefits.

Contributing to the income growth is the growing 
employment in the area. While other areas were 
seeing a decline in employment, Jonesboro was 
continuing to attract new industries and see new 
jobs being added to existing industries and local 
businesses.

Mark Young, chief executive officer of the 
Jonesboro Regional Chamber of Commerce 
states “the gains in this report are a reflection in 
large part of the diversity of the local economy. 
We have a good manufacturing base, a growing 
retail sector, health care and all other aspects 
of the economy which has helped us in all 
sectors.”

Craighead County
The Next Silicon Valley?

Business Insider recently named Craighead 
County number 1 in the top 20 list of American 
cities and counties that could be the next Silicon 
Valley.

The publication looked at many factors when 
determining the list. Craighead County was 
designated the top most area due to the 
presence of Arkansas State University, a vibrant 
local economy and workforce, broadband rate, 
and an unemployment rate below the national 
average.

What does all of this mean? An entrepreneur 
from Craighead County with a viable idea has all 
the resources available to launch a successful 
technology business.

To read the complete article from Business 
Insider visit http://articles.businessinsider.
com/2011-10-24/tech/30315472_1_broadband-
small-towns-micropolitan.
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